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onprofits and governing bodies can plan, but sector and the philanthropic community are

implementation takes a commitment from deeply committed to achieving this shared  vi-
the entire commumity. In Salisbury, the private sion.

City of Salisbury

North Carolina

Office of the
Viavor

August 27, 2010

To Our Citizens, Merchants, Entrepreneurs and
Other Interested Parties:

The City of Salisbury has been a key player in the life of Piedmont North Carolina for over 250
years, and for the last 100 years downtown Salisbury has been the heart of our City. Our downtown
serves as an economic center, social and religious center, base of local government. as the County Seat,
and as an historic and cultural site,

In 2001, the first Downtown Master Plan was adopted, and the accomplishments over the last 10
years are remarkable:

40 new residential units have been added

244 new parking spaces are now available

Removed all but one metal fagade in the entire historic downtown area

Completed a third performing arts venue that now gives the City over 700 seats in three

downtown locations

* Experienced an explosion in growth of the arts community including two new large artists co-
ops, studio and galleries, and the addition of many artists who have moved their studios and
residences to Salisbury

e Downtown Development Corporation (DSI) has purchased the last large un-renovated

building in the downtown area — The Empire Hotel

Since the first Downtown Master Plan was adopted, over $51 million has been invested in the
downtown area. The City has invested over $1 million in land adjacent to The Empire Hotel with hopes
that in the future an event center that meets the needs of both citizens and visitors can be created.

In today’s changing world, older downtown areas must compete with the latest trends, and we, as
a community, must continue the work of attracting citizens and visitors to discover downtown Salisbury.

1 am pleased to introduce the 2010 Downtown Master Plan, and | am proud to be a part of a
group who work to continue making the plan a reality. This plan addresses new challenges. opportunities,
ideas, strategies, investments, and strives to offer our citizens and visitors the opportunity to “Discover
What's Inside.”

Sincerely,

A L Ul LU, ] )L([_Lb/
Susan W. Kluttz J
Mayor

217 S Main Street  P.O. Box 479 Salisbury, N.C. 28145 Phone: (704) 638-5231  Fax. (704) 638-84599
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A LARGER MARKET...

hile Salisbury has a population of over 32,000, we serve a Primary Trade Area of

81,599. The Primary Trade Area is a six zip code area immediately around Salisbury, most
of which is within a 10 minute drive of the downtown. One can drive from Salisbury to Spencer
or Granite Quarry unaware of the political boundaries. The size and strength of the surrounding
market have created a city with sales per capita figures that are third in North Carolina behind
the tourist driven markets of Asheville and Wilmington.

81,599 Population
5.9% Population growth since 2000
$57,800 Average Household Income

he Secondary Trade Area has a population of 365,404 and is a growing segment of
the downtown market. Efforts to reach out to that population with special events and cultural

offerings have increased in recent years.

365,404 Population
15.2% Population growth since 2000
$56,377 Average Household Income




...WITH PROVEN SALES

hile visitors travel hours to come to Salisbury, we consider our Tertiary Trade Area to be a
60 minute drive time from the downtown. Within that 60 minute drive time is a
population of 2,896,479.

2,896,479 Population
19.6% Population growth since 2000
$62,076 Average Household Income

alisbury boasts the highest popu-
lation within a 60 mile radius or
a 60 minute drive of any city in North

Carolina. (CITIES RANKED BY POPULATION)

. PER CAPITA RETAIL SALES . PER CAPITA RESTAURANT SALES
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THE F&M FINANCIAL CENTER
221 NORTH MAIN STREET

POTTERY 101
101 NORTH MAIN STREET

INNES STREET DRUG/
ULTIMATE SPORTS APPAREL
112-114 SOUTH MAIN STREET

EAST COUNCIL PLACE
CORNER OF EAST COUNCIL
& SOUTH LEE STREETS

THE NORVELL THEATER
131 EAST FISHER STREET




SALISBURY CITY COUNCIL

Susan W. Kluttz, Mayor

Maggie Blackwell, Mayor Pro Tem
William (Pete) Kennedy

Brian Miller

Paul B. Woodson

DOWNTOWN SALISBURY, INC.
BOARD OF DIRECTORS

Paula Bohland, President
Dr. Grant Harrison, Vice President
Greg Shields, Secretary
John Ketner, Treasurer
Greg Anderson

Pete Bogle

Raymond Coltrain
Glenda Dyson

Paul Fisher

Bill Greene

Dick Huffman

Mark Lewis
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This project was made possible by generous contributions from:

BJR

'THE BIANCHE & JULIAN ROBFRTSON

FAMILY FOUNDATION, INC.
SALISBURY, NORTH CAROLINA

I

BANK
A CENTURY STRONG

Post

Salisburys

For more information about business or investment
opportunities in Downtown Salisbury, please contact:

Downtown Salisbury, Inc. | 100 W. Innes St. | Suite 201
PO. Box 4166 | Salisbury, NC 28145-4166
Phone: (704) 637-7814 | Fax: (704) 314-4565 | www.DowntownSalisburyNC.com



THE
DOWNTOWN SALISBURY A PLACE TO EXPERIENCE HISTORY 2 A PLACE OF LASTING IMPRESSIONS A PLACE OF BUSINESS

Downtown Salisbury is the foremost historic center of the Piedmont, a Downtown Salisbury is becoming known throughout Downtown Salisbury is the largest, most diversified
MASTER PLAN place where residents and visitors experience over 250 years of history the region as a premier place to visit, shop, live, employment center in Rowan County and will

through architecture and creative interpretation. and work. continue to attract new jobs and investment.

Adopted by Downtown Salisbury, Inc.

¢ Strengthen ties to surrounding neighborhoods and support their continued development ® Create an attractive, pedestrian friendly area with safe ¢ Torm a cooperative recruitment effort for major employers
and the C1ty of Sa]leUIy in 2010, the ¢ Install historically inspired interpretative and informative public art sidewalks, benches, public art, and nightscape lighting including DSI/EDC/Chamber of Commerce
Dovwntown Sa.]lellIY Master Plan is a ¢ Publicize our history through tours, marketing and products that brand the community ¢ Improve vehicular accessibility while maintaining a ¢ Expand center city development outward and include
blueprint that is based on over 250 years ¢ Commemorate Macay Law Office/Andrew Jackson pedes friendly atmosphere adequate amenities such as parks/common space
of rich community hemtage but reaches ¢ Develop Confederate Prison Interpretive Center ¢ g:flaeze ]_ﬂfosﬂaﬂnagljz:)g;]ige&gﬂed signage for * Constguct parking deck south of Innes Street and east of
forward to embrace the future. # Restore Presbyterian Bell Tower Main Street
‘ ¢ Create well defined entrances to the downtown ¢ Enact a downtown commmercial maintenance code with
¢ Designate an organization to lead the development of cultural/historical resources
proper enforcement for the downtown
Seven dynamlc goals with mplementable ¢ Implement interpretive markers for historic tour routes ¢ Update the business recruitment package
Strategies define this plan. Modeled after * Reogenthe EmpireHotel.as.a histacic hotel ® Create a “How to Start a Business in Downtown
the 2001 plan which pa;mted a vision ¢ Expand hours for house mmuseums and Grimes Mill . p— : = 1 "d.‘ e e | Salisbury” brochure
" er 4, pecple are employed in € LW Lol CEnsus act, Wwnicn 1s
i illd i ¢ Orgaﬂjze Specml weekend tour PaCkageS= churches, African-American hiStOI’y, o gy e the largest retail, office, governmental and entertainment center in ® Im destrian ecti t k]ﬂg all. d
that T@Sl]lted TR et SS]' m]lllon L Civil War. ete el =L F RowangCOLmty. Phxj:?:o cgtortesy of Miller Davis Studios, Inc. ] e R con aas e ( SR
investment, the 2010 plan promises to N o _ _ Lha Dusgmbiop Raskerts one o 30 sttevon mid-block cross walks)
help Salisb e airich hiert tage Ty _ ¢ Develop storytelling/dramatization of Salisbury history RS = + ® Assemble targeted sites for future office development
3 Founded in 1753, Salisbury is a leader in preservation
and build a lively’ SuStajIlable COmmunity in’Notrth C{:fro!ina, boastir:g 10 National ;emster Catawba Couege
and becc)me the . d Of c1ty Where Districts with over 1,500 historic properties. Wlest Square - +
citizens are proud to live and visitors Iveter oo . i C"e m
long to call home. . Proposed Building | JE= S - L " B R B L IR = L] - o - 2 [ : — Ellis Street
Ml Proposed Parking Deck T e - STV SR Bt B B BRI [ | PR B o s e Graded School f |
Representing the collective wisdom - Proposed Renovation | TamW e Tmete sy - : - . 2 g oo o=t =L T -- - N & | g B Neighborhood / |
and foresight of hundreds of residents, Existing Commercial J |
the 2010 plan will shape the future of " Existing Public Use - =
Downtown Salisbury for many years Existing Residential - L | s I S L R Y a5 ) e 4, _- - d 4148 | | L | SR | - = | ‘ —
to come. | Existing Mixed Use 1 v =JdE I =N R 1 e | I _ | 3 T8 | _ tdl o VEl | ] — |
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N A A PLACE TO CREATE & LEARN
A PLACE TO SHOP & DINE & PLAY e 4 Downtown Salisbury is achieving regional
Downtown Salisbury is a vibrant retail, dining, and entertainment A PLACE TO GATHER AS A COMMUNITY prominence as an arts and cultural center by

center for residents and visitors alike. Our success is based on Downtown Salisbury is the heart of Salisbury and Rowan County, developing and promoting a multitude of arts
providing a unique collection of businesses that offers quality A PLACE TO LIVE the place where people of all ages gather as a community to businesses, museums and activities.
goods and superior personal service in a comfortable pedestrian Downtown Salisbury is a lively urban celebrate their shared history, culture, and values. Downtown =

will retain its role as the center for community activities,
entertainment, and events.

environment and authentic historic setting. residential district with retail, dining,
parks, and other amenities that work

® Increase college participation & student involvement
in all programs and activities

¢ Construct public restrooms in a central location together to serve its growing 24-hour ¢ Publicize the History Room and genealogy resources
¢ Create and implement an integrated regional marketing population. # Cirdteia Jargesiniddor asseinily space: Dogtiown at the Rowan Co. Public Library
¢ Create a special events committee to oversee and organize signature : ;
strategy festivals and nich te ® Create a public arts school program in Downtown
' ; ® Maintain the Downtown as a diverse, livel estivals and miche even Salisb
¢ Create mid-block crogsswalks to encourage safe pedestrian gy e ¥ & Crestenlngegrosnspacesnia cenlval ocabontoserve as ury
movement it ¢ park and outdoor assembly area ¢ Encourage high schools and colleges to create
¢ Encourage customer friendly, uniform business hours ¢ Expand diverse, livable, and safe residential ¢ Relocate parking in front of the Depot and build Station Square Downtown learning centers which provide a “living
housing stock within a larger radius ; classroom experience”
¢ Increase short term parking availability gathering space
_ _ _ ® Develop a railroad greenway/arboretum @ Encourage the use of streets for special events ® Become a regional leader in promoting and
¢ Improve maintenance of sidewalks, alleys, and parking areas 2 ; : ;
_ o _ ¢ Encourage business growth to provide ¢ Study and recommend alternative routes for trucks educating the public concerning the connection
¢ Complete intersection improvements for pedestrians cervicasand, converipnces thakmeek e ® Encourage cooperative efforts among Downtown institutions to create T T T T — between historic preservation and environmental
. . . aQromn LS Oon e O 1S v ementary an e armer . ala
¢ Continue tal'geted retail recruitment needs of Downtown residents The Fisher Street Entertainment District youth programs (right) from Faith Elementary were among the 80+ fourth grade sustainability
¥y 7 Salish is h & & ts, Mai P g M like thi ot 101 8. Main k be ith its brick street and fest lighting i tudent: R County wh ted til t the Wat s ; g
th(:“LeU; pilr;::rmal:riz grrfs ;Saci?iTiZs ?v:?f?z%;: 57(;13 ;ué?;,tz, ¢ the Downtown as a safe Place to live, WOI‘k, and play cof;grltgé) igﬂrg;r;eritial s;;safc);.ePhoto by Be?? nMaratll}fl fofn ;Ufllen lussedn)?origr;e:er:s. gﬁit?;y ggea;ng N %"lsuj; irﬁtzrgen?;%r t?tgnCﬁ tlfonoﬂ(;;z éon::f paublice arta ifasnfa(}?a- ¢ Eztlcoumge the creation of venues for artistic

and five museums. Historic Salisbury Foundation. Meyers. tion at S. Church and W. Fisher Streets. perfon:nances and exhibitions



